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ABSTRACT 

 

The study seeks to examine the Effect of Corporate Social Responsibility on Firm Performance 

in Nigeria using May and Bakers Plc. The study also seeks to investigate the extent to which 

Obstructive Approach to Corporate Social Responsibility influences the Profitability of the 

Firm, the extent to which Defensive Approach to Corporate Social Responsibility influence the 

Corporate Image of the Organisation, the extent to which Accommodative Approach to 

Corporate Social Responsibility influences Customer Satisfaction, the extent to which Proactive 

Approach to Corporate Social Responsibility influences the Sales Growth Performance. The 

study employed the use of Descriptive Design Survey Method in investigating the Impact of 

Corporate Social Responsibility on Firm Performance in May and Bakers Plc, Ota. The 

population of the study is the 300 staff of May and Baker Plc. The sample size was determined 

using the Yamane Formula is 172.Well-structured questionnaires were administered to the 172 

respondents. Data collected was analyzed using Regression Analysis. The study concluded that 

Obstructive Approach to CSR is not a significant predictor of the Profitability of the firm, 

Defensive Approach is a significant predictor of Corporate Image of the firm, Accommodative 

Approach is a significant predictor of Customer Satisfaction and that Proactive Approach is a 

significant predictor of Sales Growth Performance. Overall Corporate Social Responsibility has 

an Effect on the Performance of the Firm. The study recommended that funds should be kept 

aside for CSR activities and the firm should take a Proactive Approach to Corporate Social 

Responsibility. The study suggested future studies assessing the Effect of Corporate Social 

Responsibility in the Manufacturing Industry as well as other Industries such as the Banking 

Industry in Nigeria. 

Keywords: Corporate Social Responsibility, Firm Performance, Effect, May and Bakers Plc, 

Nigeria 
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