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ABSTRACT

The study seeks to examine the Effect of Corporate Social Responsibility on Firm Performance
in Nigeria using May and Bakers Plc. The study also seeks to investigate the extent to which
Obstructive Approach to Corporate Social Responsibility influences the Profitability of the
Firm, the extent to which Defensive Approach to Corporate Social Responsibility influence the
Corporate Image of the Organisation, the extent to which Accommodative Approach to
Corporate Social Responsibility influences Customer Satisfaction, the extent to which Proactive
Approach to Corporate Social Responsibility influences the Sales Growth Performance. The
study employed the use of Descriptive Design Survey Method in investigating the Impact of
Corporate Social Responsibility on Firm Performance in May and Bakers Plc, Ota. The
population of the study is the 300 staff of May and Baker Plc. The sample size was determined
using the Yamane Formula is 172.Well-structured questionnaires were administered to the 172
respondents. Data collected was analyzed using Regression Analysis. The study concluded that
Obstructive Approach to CSR is not a significant predictor of the Profitability of the firm,
Defensive Approach is a significant predictor of Corporate Image of the firm, Accommodative
Approach is a significant predictor of Customer Satisfaction and that Proactive Approach is a
significant predictor of Sales Growth Performance. Overall Corporate Social Responsibility has
an Effect on the Performance of the Firm. The study recommended that funds should be kept
aside for CSR activities and the firm should take a Proactive Approach to Corporate Social
Responsibility. The study suggested future studies assessing the Effect of Corporate Social
Responsibility in the Manufacturing Industry as well as other Industries such as the Banking
Industry in Nigeria.

Keywords: Corporate Social Responsibility, Firm Performance, Effect, May and Bakers PlIc,
Nigeria



ACKNOWLEDEGEMENTS

I acknowledge the Almighty God for inspiration and strength to start and finish this project.
Thank you, lord, for your tender mercies and grace every day and his hand upon my life.

| appreciate the Chancellor David Oyedepo and his wife for grooming the students of Covenant
University with the hard demands of the tasks assigned to them of which | have benefited from
the lessons taught by them. I would also like to thank the Vice Chancellor Professor AAA
Atayero, and the Deputy Vice Chancellor Professor Shalom Nwodu Chienedu, the Registrar Dr.
Olumuyiwa Oludayo for their support and hard work to make sure every student completes their
education successfully. | would also like to thank the Dean Postgraduate School Professor
Samuel Wara, Sub Dean School of Postgraduate Dr. Humphrey Adebayo for their continuous
support. | also acknowledge the Dean of the College of Business and Social Science Prof.
Francis lyoha and the Head of Department Dr. Oluwole lyiola. May the lord continue to bless
and multiply you all and provide all your needs.

I am grateful for the continuous help of my supervisor Dr. Olaleke Ogunnaike and his patience
and counsel that led to the completion of the research work. I also will like to thank the Head
of Department Dr lyiola Oluwole, Dr. Adegbuyi, Dr. Kehinde, Dr. Worlu R.E., Dr Adeniji A.A.,
Dr. Chinonye Love, Dr. Oyewunmi O.A., Dr. Ibidunni A.S., Dr. Agwu, Dr. Ukenna S., Prof.
Akinnusi, Prof. Oladele who inputted knowledge into me in the course of my study and the non-
academic staff of the Business Management Department of Covenant University.

| appreciate the Staff of May and Baker Plc, Ota for their cooperation and support in the process
of undertaking the research work. I would also acknowledge the inputs of my colleagues and

their contributions to my life in totality and the lessons learnt from each and every one of them.

Vi



| appreciate my family members Mr. and Mrs. Adeoye Fakunle, Tosin Fakunle, Adedamola

Fakunle, Tamilore Fakunle for their continuous support during the course of the research.

vii



TABLE OF CONTENTS

PART A

Cover Page
Page

Title page I
Declaration ii
Acceptance ii
Certification 1\
Dedication %
Acknowledgement vi

Table of contents vii

List of tables viii

PART B

CHAPTER ONE: INTRODUCTION

1.1 Background to the study 1
1.2 Statement of the problem 2
1.3 Objectives of the study 4
1.4 Research questions 4
1.5 Research hypothesis 6
1.6 Significance of the study 6
1.7 Scope of study 6

1.8 Limitation of the study 6

viii



1.9 Operationalization of variables

1.10 Operational definition of terms

CHAPTER TWO: LITERATURE REVIEW

2.0 Introduction

2.1 Conceptual Framework

2.1.1 Definition of Corporate Social Responsibility

2.1.2 Dimensions of Corporate Social Responsibility

2.1.3 Arguments for and against Corporate Social Responsibility
2.1.4 Approaches to Corporate Social Responsibility

2.1.4.1 Obstructive Approach to Corporate Social Responsibility
2.1.4.2 Defensive Approach to Corporate Social Responsibility
2.1.4.3 Accommodative Approach to Corporate Social Responsibility
2.1.4.4 Proactive Approach to Corporate Social Responsibility
2.1.5 Early Roots of Corporate Social Responsibility

2.1.6 The Concept of Business and Business Performance
2.1.6.1 The Definition of Business

2.1.6.2 Types of Business

2.1.6.3 Features of Business

2.1.6.4 Objectives of Business

2.1.6.5 Basic Function of Business

2.1.6.6 Business Resources

2.1.6.7 The Concept of Business Environment

2.1.6.8 Definition of Firm Performance

2.2 Theoretical Framework

2.2.1 Stakeholder Theory

10
12
13
13
14
15
15
16
17
17
19
20
20
24
25
27
39
40

40



2.2.1.1 Shareholder theory
2.2.1.2 Legitimacy Theory
2.3 Empirical Framework

2.3.1 Studies done on CSR and Firm Performance outside Nigeria
2.3.2 Studies done on CSR and Firm Performance in Nigeria

2.4 Gaps in Literature

CHAPTER THREE: RESEARCH METHODOLOGY
3.0 Introduction

3.1 Research design

3.2 Population of the study

3.3 Sampling frame

3.4 Determination of sample size

3.5 Sampling technique

3.6 Data collection methods and research instrument
3.7 Validity of the research instrument

3.8 Reliability of the research instrument

3.9 Method of data presentation

40
41
41

41
45
49

50

50

50

50

50

o1

51

51

52

52

CHAPTER FOUR: DATA PRESENTATION, ANALYSIS AND INTERPRETATION

4.0 Introduction
4.1 Presentation of data

4.2 Analysis of data based on the objectives of the study
4.3 Data Analysis

CHAPTER FIVE: DISCUSSION OF FINDINGS

5.0 Introduction

53

53

54

66

74



5.1 Theoretical Findings

5.2 Empirical Findings

5.3 Summary of the study

5.4 Conclusion

5.5 Recommendation of the study
5.6 Contributions to knowledge
5.7 Suggestions for further studies
5.8 References

PART C: APPENDICES
APPENDIX |

LIST OF TABLES

4.1.1 Gender, age, highest educational qualification of the respondents

4.1.2 Distribution of the status and department of the respondents

4.2.1 Analysis based on objective one of the study

4.2.2 Analysis based on objective two of the study

4.2.3 Analysis of data based on objective three of the study

4.2.4 Analysis of data based on objective four of the study

Xi

74

74

74

75

76

77

77

78

86

53

54

55

58

61

64



	Coverpage of final project
	Title page & table of content final copy to library

