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ABSTRACT 
 

This research examined employee voice on job satisfaction: A study of Nigeria Liquefied Natural 

Gas, Rivers State. The study focused on promotive, prohibitive, and considerate employee voice 

on job satisfaction as a whole. The survey research design method was adopted for the study, while 

copies of questionnaires were administered to gather relevant data for this research. The study 

adopted the use of a simple random sampling, while a structured questionnaire was used for data 

collection. The target population size was 287 employees but a sample size of 167 respondents 

was arrived at using the Yamane (1967) formula. From the 167 questionnaire copies that were 

distributed and retained only 159 copies were certified valid for analysis. The data obtained were 

analysed with the SmartPLS software as well as the tested hypothesis. The result revealed that 

promotive, prohibitive, and considerate employee voice had significant effects on job satisfaction. 

The study recommended among all other things that businesses should create a positive and 

effective environment that encourages employees to contribute their opinions and suggestions as 

employee voice is a unique and vital key in enhancing job satisfaction levels. 
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