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ABSTRACT 

Creating inclusive spaces and structures is one way to accommodate individuals with different 

abilities and experiences within the built environment. Despite this, many public buildings do not 

fully consider how users interact with the space, leading to limitations for certain groups of 

people. Architects have a social responsibility to constantly create places that are effective, 

efficient, and satisfying for all users. This research focuses on designing a retail mall in Abuja, 

Nigeria that uses user-friendly design strategies. The study utilizes a mixed-mode method of data 

collection, including observation schedules, case studies, and structured questionnaires. A total 

of 113 questionnaires where distributed to three shopping malls in Abuja. The findings reveal 

that most shopping centers do not meet minimum standards for accessibility and usability 

provisions. Thus, it is recommended that the Federal Capital Development Authority in Abuja 

provide regulations that encourage and enforce the adherence of user-friendly design strategies in 

the design and renovation of public buildings. The study concludes that there is a significant 

need for shopping centers to implement accessibility strategies from the design stage to the 

construction stage. It is essential to provide adequate information and regulations that encourage 

and enforce the adherence of user-friendly design strategies in the design and renovation of 

public buildings to cater for people with disabilities. This research emphasizes the importance of 

inclusive design practices in the development of public buildings, and the obligation of architects 

to prioritize accessibility and usability for all users. 
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