





activism; and cnhance speedy process of

pcople-to-people  (P2P) exchange of

information, ideas and plan of action. The

benclits of e-democracy include [9]:

[ cnhancement  of  communitarian
democracy:

2. cnhancement of forwarding and
redistribution information through
c-mails:
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enhancement of P21 interactive
communication;

4, cnhancement of on-line petitions
and action alerts: and
5. reduction of running cost.

2.2 E-GOVERNMINT

This 1s the applicaton of 1CT 1o the
business of governance. [t is prinmi ly
aimed at reducing burcaucracy in the
sovernment  operations as  well  as
improving  cfficiency,  ecffectiveness,
transparency, and accountability [10].
Government  businesses are transacted
through the clectronic media as against the
mundane manual processes.  Thus we
have:  e-tax,  e-police,  e-health, c¢-
procurement. e-learning, e-housing cte.

2.3 E-CONSULTATION/PARTICIPATION
This involves the use of ICT to foster
communication, dialogue and contribution
between the electorate and the elect. The
technologies involved are the Internet,
telephone and GSM. Communication can
be through e-mail. chat, SMS, and voice
messaging. The  Yahoo messenger
presents a good platform as well as the
ubiquitous cell phones for sending text
messages. The electorate feels a sense of
belonging because he is able to share his
ideas. contribute (o policy and decision
making and he develops trust in the
democratic system.

2.4  E-Voting

E-voting is the preferred platform for future
clections in the developed and developing
nations of the world. Tt is a system that has
modernised the electoral processes and has
improved the interaction betweern citizen and
the government through 1CT 1]

Llectronic voting. be it direct recording
clectronic (DRE)Y or the remote clectronic
voling (REV) has the attendant benefits (o
reduce common mistakes: provide rmmediate
feedback:  reduce  multiple  voting:  offer
conventence Lo volers:  accommodalte
absentee voters; offer conlidentiality, trust

and sccurnty; offer speedy processing of

results  and  climinate  bribery  and
intimidatioin.  However, improvement s
sought i the arca of sccurity.  For a
successful implementation ol ¢-voling, c-
democracy is an enabler.  Through c-
democracy, the electorates would have
succeeded in eliminating the phobia in
relation to the use of ICT and the Internet in
particular.

2.5 E-CAMPAIGN

This 1s an electronic campaign system that is
carricd out through the web. It was first
introduced in Nigerian polity by the Pcoples
Democratic  Party’s major  contenders:
Olusegun Obasanjo and Alex  Ekweme,
shortly before the 1999 primaries. It is
composed mainly of their respective websites
with some details that would give them an
edge over onc another. Conscquently, there
has been an improvement in the use of ICT
in politics. Some notable members of Senate,
Senator  Tokunbo  Afikuyomi, has a
permanent contact (Web link) on the Nigera
Online  Today (Nigeria2Day@AQOL.com).
where members of his district can dialogue
with him.
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Generally, e-campaign entails more than
the lcvel of usage in Nigeria. It is a
sophisticated group email campaign tool

for

corporations,  czine  publishers,

professionals, and mailing list operators to
keep in touch with customers, subscribers,
and members in an effective way |12]. It
supports the following features:
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personalised cmails to a  group
using mailing i,

automatic bounces handling and
unsubscribe features.

WYSIWYG HTML  message
composing.

e cmbedded images/ and underground
sounds in HTML emails.

¢ opt-out handling.

e fastemail delivery.

e encrypted SMTP connections (SSL).

RESEARCH METHODOLOGY

The data used for the rescarch was collected
through online source from the Nigerian
Communications Commission sitc and the
Nigeria Congress Organization sitc among
others. The resulting data was analysed using
simple statistical methods and results
presented pictorially.

ANALYSIS OF PAST ELECTIONS DATA

Yecar Registered voters

Total votes ¢ | %Voltes cast
ast

1979 47,433,757
1983 65,304,818
1999 57,938,945
2003 60,823,022

16,840,633 35.5
25,454,166 39.0
30,280,052 522
42,018,735 | 69.1
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Fig. I Distribution of Registered Voters and Voters in Presidential Elections
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