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ABSTRACT

This study set out to investigate the public perception of the cultural relevance of BBA Il reality TV show

amongst Covenant University staff and students. A sample size of 300 respondents was chosen for the
study. Majority of the respondents, which amount to 105 (50.7%,), also perceived BBA Il as a contradiction
of Nigerian moral values in particular and those of Africa in general. Asides respondents that were no!
sure of the opinions to give, majority of the respondents represented by 91 (44%) believe the Nigerian
should be discouraged from transmitting such a programme unlike the 35 (16.9%) that believe the media
should be encouraged to transmit such rveality TV shows. The study recommended that the National
Broadcasting Commission (NBC) be more alert towards checking the activities of the Nigerian media
especially the broadcast media so that the media does not fail to recognize and preserve such cultural
values.
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INTRODUCTION
Reality TV has been defined by the Encarta Dictionaries (2008) thus; “TV show observing real-life

situation: television programmes that present real people in live, though often deliberately manufactured,%_;
situations and monitor their emotions and behaviour.” Wikipedia (2008) defines Reality TV as “a genre of -
television programming which presents purportedly unscripted dramatic or humorous situations, -
documents actual events, and features ordinary people instead of professional actors.” Reality TV is a-
category of television programming that has existed in one form or the other since the early years of -
television, and has been used as a term to describe programmes produced since the year 2000. Reality TV

has its roots in two main sources- the human psyche and forms of media (i.e. books).

News, sports and other nonfictional programmes, alongside documentaries are not categorized as “reality

shows”. Reality television programme formats could be in form of game or quiz shows “which resemble
the frantic, often demeaning shows produced in Japan in the 1980s and 1990s (a modem example is Gaki |

rno tsukai), to surveillance- or voyeurism-focused productions such as Big Brother” (Wikipedia, 2008).

The current Big Brother Africa II reality show is subsumed in the concept of Big Brother, a yearly tradition
for fans that kicked off in 2000. “Africa's version of the reality TV shows captured the attention of viewers
in over 40 countries” (Wikipedia, 2008). Big Brother Africa, a popular demand by some, was originally -

aired in 2003.

The concept behind the Big Brother Africa 2 reality show is that of transmitting 12 contestants from 12 -
countries (taking part in a 98-day lock-in), to be filmed on location in South Africa, and produced by .
Endemol SA. Viewers of the reality TV show are left with the choice of ultimately deciding the winner of: -
the grand prize- US$100,000. Big Brother Africa 2 was scheduled for airing on the Digital Satelliteé};_
Television (DSTV) channels: M-Net and African Magic, from August 5, 2007 to November 11, 2007.:
From Tuesday to Friday each week, four 30-minute daily shows and a 30-minute 'Uncut' show were to be ;-

featured as planned.

Culture has been defined as the totality of the way of life evolved by a people in their attempt to meet the ::
challenges of living in their environment which gives order and meaning to their aspiration, economical,
political, aesthetic and religious norms and modes of organization through differentiating a people from :
their neighbour. ‘Self-identity usually depends on culture to such a great extent that immersion in a very:
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