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Abstract

Women are becoming increasingly important in the socio-economic development of both
developed and developing economies. This is because they account for a significant
percentage of the operators of Small and Medium Scale Enterprises (SMEs) in virtually all
aspects of the globe.Despite these success stories emanating from these economies, the
Nigerian case have not been encouraging. The Nigerian women have for decades
engagedin survivalist activities due to little or no encouragement from the government and
the organised private sectors.This study examined, among others, the impact of financing
women entrepreneurs and employment generationamong these groups within the Nigerian
state. The study reports that financing women entrepreneurs hasincremental effects on
employment generations and their efforts also results in multiple employment generations
through improvement in their business activities, thereby increasing the numbers of self-
employed individuals in the country. The study recommends governmental intervention
through the enactment of adequate policies tailored toward the encouragement and
empowerment of women entrepreneurs.
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1.0 Background of the Study

Entrepreneurship generally is vital to the economy of a nation with respect to economic development and
poverty reduction. Entrepreneurship offers tremendous opportunities for all and sundry, especially
women across the world by opening doors to self-sufficiency, self-esteem, education and growth for
themselves, their families and employees (Jalbert, 2000). Women entrepreneurs are simply women that
participate in total entrepreneurial activities, who take the risks involved in mobilising resources together
in a unique way so as to take advantage of the opportunity identified in their immediate environment
through production of goods and services, (Okafor and Mordi, 2010).In Africa, women constitute about
50 percent of the population and account for about 60 to 80 percent of the agricultural production
(Makinde and Adetayo, 2009). In Nigeria, women actively play a meaningful role in the industrialization
process of the country. The role of women in economic development especially in the micro and small
enterprises was found to be primal in the economic development of their communities (Makinde and
Adetayo, 2009). Most of them are involved in micro, small and medium scale enterprises (MSMEs)
which contribute substantially to employment generation (Mayoux, 2001). The spectrum of women in
entrepreneurship often ranges from home-based businesses (HBB) to micro, small, and medium
enterprises (MSMESs) (ILO, 1998). Microfinance is no longer an experiment or a wish, it is a proven
success. It has worked successfully in many parts of the world particularly in developed economies. It is
safe and profitable; indeed it is the oldest and the most resilient financial system in the history of human
society. The key issues in microfinance include the realization that entrepreneurs need a variety of
financial services, including loans (savings, money transfer and insurance) which microfinance provides.
It is a powerful tool to fight poverty and support job creation through building of assets and cushion
against external shocks. Microfinance involves building of financial systems which serve the poor. The
institution could be integrated into the financial system of each nation. With the aim of generating
employment opportunities through SME, Covenant Micro-finance bank launched the empowerment
scheme for micro and small entrepreneurs in Ota and its environment in 2012. The study will assess the
impact of this scheme on employment generation and poverty reduction of women entrepreneurs in
Nigeria. Despite the vital role of SMEs to economic development, the capacities of SMEs have not been
fully optimised in Nigeria because while SMEs employed 7 out of 10 workers in the industrial nations, it
accounted for 10 to 15 percent of the total industrial output with a slightly over 30 percent, in the case of
Nigeria. The main reason suggested by literature for this unimpressive performance is the difficulty to
access credits from commercial banks by women entrepreneurs in particular in Nigeria (Cookey, 2001;
Ihyembe, 2000; Olajide, 1999; Levy, 1993). Hence, the need to evaluate the composition, quantum and
modalities for accessing credits from Micro-finance bank by women entrepreneurs using Covenant
Micro-finance Bank empowerment scheme as a case study. As well as, measure its impacts on
employment generation in Nigeria. This study therefore sets out to investigate the impact of financing
women entrepreneurs on employment generation in Nigeria.

2.0 Literature Review
2.1 Entrepreneurship

Entrepreneurship is seen as fundamentally important part of modern economic and social life.
Entrepreneurship can be defined as the process of using private initiative to transform a business concept
into a new venture or to grow or diversify an existing venture or enterprise, it results in the creation,
enhancement, realization and renewal of value not just for the owners but for all participants and
stakeholders, (UNESCAP, 2005).Entrepreneurship is more than the mere creation of business, although
that is certainly an important facet. The characteristics of seeking opportunities, taking risks beyond
security and having the tenacity to push an idea through to reality combine into a special perspective that
permeates entrepreneurs. Thus, entrepreneurship is an integrated concept that permeates an individual’s
business in an innovative manner, (Reynolds, 2007).According to Timmons and Spinelli (2007)
entrepreneurship is a way of thinking, reasoning and acting which is opportunity obsessed, holistic in

113



European Journal of Social Sciences — Volume 52, Issue 1 May (2016)

approach and leadership balanced. The authors stressed that entrepreneurship results in the creation,
enhancement, realisation and renewal of value for owners and stakeholders of a business.Furthermore,
Valencia, (2006) defined entrepreneurship as an individual’s ability to turn ideas into action. It includes
creativity, innovation and risk taking, as well as the ability to plan and manage projects in order to
achieve objectives. Also, Johnson (2001) states that entrepreneurship attitude and behaviour entail
openness to new information and people, motivation, making independent and self-directed decisions, the
ability to see opportunities in a rapidly changing and uncertain environment, persistence, the motivation
to achieve, technical know-how, personal integrity, taking ownership and being accountable, the capacity
to manage and organize as well as specific categories of cultural characteristics.Ronstadt’s (1994) argued
that entrepreneurship is the dynamic process of creating incremental wealth. This wealth is created by
individuals who assume the major risks in terms of equity, time, and/or career commitment of providing
value for some products or services. The product or service itself may or may not be new or unique but
value must somehow be infused by the entrepreneur by securing and allocating the necessary skills and
resources.Ovat, (2013) stated that entrepreneurship can be viewed as a behavioural activity and
orientation, and the entrepreneur is that person who perceives business opportunities, and therefore
creates and develops business ventures to exploit the opportunities. Okafor&Mordi, (2010) also stated
that entrepreneurship is about learning the skills needed to assume the risk of establishing a business,
developing the winning strategies and executing them with all the vigour, persistence and passion needed
to win any game. Aruwa (2006) viewed entrepreneurship as: “the willingness and ability of an individual
to seek for investment opportunities, to establish and run an enterprise successfully”. Entrepreneurship
serves as a linchpin between invention, innovation and introduction of new products and services in the
marketplace and also enables the entrepreneurs to act as engines of growth in the economy (Ma& Tan,
2006).Entrepreneurship is increasinglygaining respect from scholars as a field of research as well as
practical application worldwide as a means to achieve wealth creation and personal fulfilment (Ma and
Tan, 2006). History has proven that with each economic downturn, it is the entrepreneurial drive and
persistence that brings us back (Kuratko, 2006;ILO, 2008). Entrepreneurship is the capacity in an
individual to innovate, to bear risks, to foresee the prospects unforeseen and adverse condition,
(Ayoade& Agwu, 2015).

2.2 Entrepreneurs and their Characteristics

Ifeanyiand Ehiabhi, (2011)stressed that entrepreneurs are those groups of people that have high desire
and need for achievement and ready to be involved in competitive situations where the outcome results
would be objectively measured. An entrepreneur therefore, has the following motives: An innate and
strong desire to be independent, a craving for challenge and a need for self-fulfilment.According to
Drucker (1985) the entrepreneur always searches for change, responds to it and exploits it as an
opportunity. The entrepreneur has usually been considered as the person who starts a new business, has
a high level of achievement and is naturally endowed with the qualities of enthusiasm, idealism, sense
of purpose and independence of thought and action. Mcusic,(1997) stressed that the entrepreneur’s
decision making is guided by intuition not past models. The entrepreneur is a person who desires to
find a private kingdom and he/she has a will power to conquer the joy of creating of
ingenuity.Furthermore, Sanda and Tende (2006), stated that he/she is the chief executive or president
of their organisation and they are of the opinion that the entrepreneur should be seen as organization
leader and this is leadership role, impose certain functions on the entrepreneur such as:

e attaining present result based on previous decisions

¢ planning for the future based on present circumstances

¢ maintaining and developing the organized, capability, which makes achievement possible

e coordinating the specialized functions that will enable his/her firm to perform the technical task

in marketing, and
e research and development (R &D), manufacturing, finance control and personnel, especially in
the face of changing technology and dynamic industry trend.
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To perform these functions, the authors opined that the entrepreneur must possess certain skills.
These include conceptual skills and technical skills which transform the entrepreneur into a taskmaster,
mediator and motivator. It requires that he /she has appropriate and adequate background to be able to
acquire the ability in the dictation and the motivation of people at the same time engage successfully in
his/her leadership role.

2.3 Qualities Required of an Entrepreneur

Nickels, McHugh and McHugh (2003) stated that, no matter the type of business the aspiring
entrepreneur decides to start; he/she needs certain qualities to succeed. The qualities include the
following:

® willingness to take risks; an entrepreneur must be willing to take risks, particularly moderate
risks. This does not mean being reckless; rather it means they must be able to take some risks.
Successful entrepreneurs take only calculated risks,

® creativity and Innovativeness: the entrepreneur must be able to see the possibilities in new
ways of doing things. He/she must be creative and innovative. An entrepreneur cannot be set in
the old ways of doing things or of perceived reality.

® drive and determination: an entrepreneur must have drive and determination. He/she must not
be one who is not easily discouraged,

e self-starter/Self-directed: the entrepreneur must be someone who does not need to have others
tell him/her what to do and when. An entrepreneur should be

o self-motivated; Self-confident/Self nurturing: the entrepreneur must believe in his/her idea
even when no one else does, and be able to replenish his/her enthusiasm;

* Highly Energetic: the entrepreneur, being the owner of the business, must be emotionally,
mentally and physically able to work long and hard. Hence, he/she must have health and
physical stamina for this.

Ayoade& Agwu, (2015) stressed that governments and academics tend to focus on encouraging
entrepreneurship due to its role in job creation, innovation, importance to large businesses and a
dynamic economy. Female entrepreneurs have been identified by organization for economic
cooperation and development as a major force for innovation, job creation and economic growth.The
term women entrepreneurs refer to a wide range of women-owned/run Enterprises

2.4 Overview of Micro-Financing

The term ‘microfinance’ refers to the full range of financial services that low-income people use,
including not only credit but also savings, insurance and money transfers. Microfinance institutions
(MFlIs), as well as development non-government organizations (NGOs) with a strong microfinance
component, are increasingly recognized for their capacity to provide effective and sustainable
programmes to reduce poverty and associated vulnerabilities such as food insecurity among the
world’s poorest people (Leatherman, Metcalfe,Geissler and Dunford, 2010). Microfinance has existed,
although mostly in the shadows and unseen by casual observers, since the rise of formal financial
systems, and indeed probably predates them. It has only been within the last four decades, however,
that serious global efforts have been made to formalize financial service provision to the poor. This
process began in earnest around the early to mid-1980s and has since gathered an impressive
momentum (Brau and Woller, 2004).Copestake et al. (2001) finds that borrowers who were able to
obtain two loans experienced high growth in profits and household income compared to a control
sample, but borrowers who never qualified for the second loan were actually worse off due to MFI
collection mechanisms. Wydick (1999) finds that upward class structure mobility increases
significantly with access to credit. Using the same Guatemala data set in a subsequent study (2002),
Wydick also finds that rapid gains in job creation after initial credit access were followed by prolonged

115



European Journal of Social Sciences — Volume 52, Issue 1 May (2016)

periods of stagnant job creation. Dunn (2001) finds that program clients’ enterprises performed better
than non-client enterprises in terms of profits, fixed assets, and employment.

2.5 Women Enterprises in Nigeria

The economic activities of most women are based on the informal sector of the economy both at rural
and urban areas. The reason may be because entry to informal sector is easy, and open to all categories
of people. It include hairdressers, fashion designers, beauty and skin practitioners, tailoring, crafts
making, etc. The informal sector, according to Kayode-Adedeji and Agwu, (2015) is characterized by
reliance on indigenous resources, family ownership of enterprise, labour-intensive and adapted
technology, unregulated and competitive markets and skills can be acquired outside the formal
educational system. Most women are predominantly in the informal sector because it does not require
any minimum level of education as in the formal sector; second, they can combine their activities with
domestic responsibility and third is that it requires little capital to establish most businesses in the
informal sector.

2.5.1 Challenges of Women Entrepreneurs in Nigeria
Women entrepreneurs in Nigeria face similar challenges and more constraints just as their counterparts
in other developing countries. Few decades ago, the significant contribution of women in sustaining
socio- economic well-being of their families had been taken for granted and even neglected by the
society. This has resulted in underestimation of woman socio-economic contribution to the economy
and underutilization of their tremendous potentials in socio economic activities in the Nigeria business
environment.The contributions of most women who dominate the informal sector are not included in
the National Income Account. There are many challenges confronting women and their ability to
upgrade their production from time to time. These, according to SMEDAN and NBS (2010), include
but not limited to:
® Poor access to market, information, technology and finance:most women do not have access
to computers and Internet facilities. Others do not know how to operate computers. Most
women interviewed do not have time to read newspapers and magazines and watch some
educative television programmes. Their role as mothers and wives was a big constraint as it
gives them little time for extra training and acquiring of skills, (Kayode-Adedeji and Agwu,
2015). Access to finance is also a major challenge of female entrepreneurs in Nigeria which
limits their access to capital especially startup capital. Most of the time the complaint by most
women is that guarantees required for external financing may be beyond the scope of their
personal assets and used it track record. There is also the challenge of penetrating informal
financial network. Stereotyping and disconnection affect most women ability to gain access to
finance. It has been discovered that women suffer the effects of financial and economic
downturns more than men. Emerson (2000) posits that generally and around the world women
are poorer than men as women are disproportionately employed in unpaid, underpaid and non-
formal sectors of the economy.
Role Conflicts: Women enterprise owners are likely to experience work — home role conflict
regardless of the structure of their family or the number of hours spent at work. This work-
home conflict has been associated with the level of business satisfaction and perceived business
success. Personal or intrinsic satisfaction is achieved if business meets or exceeds owners
expectations. Role conflict is mostly seen in those who have low self-esteem, low self-efficacy
and external locus of control. These areas have been seen to affect the business satisfaction and
health of the business. Autonomy in business and high level of family satisfaction can reduce
the level of role conflict.
High Cost of doing business in Nigeria: Entrepreneurs are in business (take risk) because they
want to make profit. Where the expected return from a venture is lower than the opportunity
costs, it will act as a disincentive for the entrepreneur. Due to collapsed infrastructural facilities

116



European Journal of Social Sciences — Volume 52, Issue 1 May (2016)

and unbridled corruption, where entrepreneurs have to spend huge sums to provide some basic
infrastructure and bribe government officials it makes the cost of doing business in the country
to be too high with adverse implication for profitability.
Poor linkages with support services, unfavourable policy and regulatory environment: In
many developing countries like Nigeria support services such as management and training
services, consultancy services,etc., are inadequate and many women are not aware of such
services. It is important to note that most women enterprises are small and are not usually the
targets of such schemes. Women enterprises are faced with compliance cost, which relate to
time and money needed to learn about and meet government regulations. Most women have
had problems especially those in foods and cosmetics to register with regulatory bodies like
NAFDAC (National Agency for Foods and Drugs Administrative Control) and other regulatory
bodies. All these increase start-up cost for small enterprises.
Inadequate infrastructural provisions: poor electricity supply, poor communication and
transportation, is another major challenge. Power supply in Nigeria is very epileptic. The use
of an alternative power supply makes some of their products expensive. This has affected the
profit they would have made from their business.
Globalization: The need to compete in an aggressive environment with rapid technological
changes, trade and finance, flows and globalization of production is a big challenge.
Perception of People: People think men have better management attitude than women. Women
are believed to be very materialistic and fashion conscious. In Nigeria, there is this “male
thing” an ego in men that make them feel it is a must for men to handle “big jobs”. In their
perspectives, women are supposed to be looking after the home. Some men were asked how
they perceive working on project sites, all the men interviewed believe that women cannot do
site jobs Certain women believe that for a woman to have the same opportunity as men she has
to be “connected” to the people on top. Other constraints which are a part of the greatest
barriers experienced by women in enterprise are ignorance of information that technology may
support services available to them, financial discrimination, lack of training and business
knowledge, underestimating the financial and emotional cost of sustaining a business and poor
payment to their staff.

The contributions of women to economic development cannot be overemphasized. The
government NGOs, private establishment can help to meet these challenges by providing adequate
support services; create more awareness about the availability of these services; create market both
locally and internationally for women entrepreneurs. Entrepreneurship is not for everybody. It requires
move hard work than the normal 8-4 job but more rewarding. It can be frustrating and stressful at
times. Das, (2000) argues that women must believe in themselves as women and never be intimidated.
Believe in their concepts, get feedbacks, get access to adequate information about what intend doing
and the sky will not even be their limits.

2.6 Overview of Micro and Small Enterprise (MSEs) in Nigeria

In Nigeria, the Small and Medium Enterprises Development Agency of Nigeria (SMEDAN) was
established to facilitate the promotion and development of the MSEs in an efficient and sustainable
manner. With the overall objective of reducing poverty through wealth and job creation and facilitating
national economic development, the Micro, Small and Medium Enterprises are perceived as the oil
required to lubricate the engine of socio economic transformation. According to SMEDAN and NBS
(2010), Micro and Small Enterprises play tremendous role in reengineering the socio economic
landscape of the country. They noted that these enterprises largely represent a stage in industrial
transition from traditional to modern technology, and are vital in developing the Nigerian economy in
the following ways; employment creation, balanced resources utilization, income generation,
utilization of local technology and raw materials and in helping to promote change in gradual and
peaceful manner. Until recently, the micro and small enterprises were virtually neglected in the
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Nigerian Economic Development Strategy. The economic reforms being carried out by the present
administration has however placed greater emphasis on the development of micro and small enterprises
by developing National policy on micro and small enterprises and striving to create an enabling and
friendly environment for MSEs to flourish.The introduction of the National policy on MSMEs has
addressed the issue of definition as to what constitutes micro and small enterprises. The definition
adopts a classification based on dual criteria, employment and assets (excluding land and buildings) as
shown below:

Table 1:  Classification of MSMEs in Nigeria

S/N Size Category Employment Assets (N Million)
1 Micro enterprises Less than 10 Less than 5
2 Small enterprises 10 to 49 5 to less than 50
3 Medium enterprises 50to 199 50 to less than 500

Source: SMEDAN & NBS (2010)

a) Micro Enterprises are those enterprises whose total assets (excluding land and buildings) are
less than five million naira with a workforce not exceeding ten employees.

b) Small Enterprises are those enterprises whose total assets (excluding land and building) are
above Five million naira but not exceeding Fifty million naira with a total workforce of
between 50 and 199 employees.

Efforts by the government of Nigeria to stimulate the growth of the MSE sector include the
following; The creation of SMEDAN (Small and Medium Enterprises Development Agency of
Nigeria), Micro Policy, Regulatory and Supervisory Framework in 2005, Small and Medium
Enterprises Equity Investment Scheme (SMEEIS), The N200 billion Small and Medium Scale
Enterprises Guarantee Scheme (SMECGS), Train to Work (TRATOW) initiative and many more
(SMEDAN & NBS 2010).

2.5.2 Women Financial Inclusion

Financial and development experts have stressed the need of external factor to aid women in their drive
to break the circle of poverty, (Kiiru&Kenia, 2007); an external factor in the sense of giving women
access tofinancial inclusion since women are the poorest among the poor in any society. According to
Kato &Kratze (2013) women in developing countries are denied access to credit facilities from the
conventional banks because they lack quality education. As a result of this, they do not have the
specific skills to manage their work.In addition, most conventional banks in Africa deny women loans
because of lack of collaterals. It also arguedthat because of the profit motives of some of the micro-
finance institutions they deny women who do not have the collateral for loans. The agitation for
financial inclusion for woman came into the international limelight in 1975 at the
InternationalWomen’s Conference in Mexico. The subsequent edition in Nairobi in 1985 paved ways
for income generation mechanism for women (International Fund for Agricultural Development,
2009). In the 1990s, micro-finance institutions intensified their patronizing of women clients because
of the insinuation that women are prudentwith their resources and they hardly default in loan
repayment compared to the men. Furthermore, the United Nations (UN) in 2005 initiated the
international year for micro-credit for the promotion of financial inclusion for woman (Awojobi,
2013).The beliefs by economists are that when loans are given to women they bring out their
individual potential. The core aim of micro-financial institutions is to reduce poverty by bringing
financial inclusion to women through empowering the women economically. However, some academic
scholars have argued that loan facilities to woman make them be indebted to the financial institutions
(Goetz &Sen Gupta, 1996). There are some instances, in some Asian countries; women who default in
their loan repayment use their daughters to pacify the owners of the micro-finance institutions. Mayoux
(1999) and Taha, (2012) agree with the notion that financial inclusion through credit facilities from
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micro-finance institutions lead to women economic empowerment, increased their well-being and that
of the household, and also give them social/political/legal voice.

3.0 SMEs and Employment Generation

Various scholars over the years have researched into the importance of Micro Small and Medium
Enterprise in ameliorating the menace of unemployment in developing economies such as Nigeria. A
study by Lawal, (2011)in Lagos State found evidences that international SMEs contributed more than
domestic SMEs in all dimension of strategic importance. In other words, SMEs with international
presence are stronger and perform better than those without international presence therefore, making
the former to be more of strategic importance to development than the latter. In a similar study by
Okpetu (2002) in which key success factor in SMEs were researched since success is a measure of
effectiveness of the sector and the impact of the sector on the overall development of participating
firms and by extension national economy at large. In the contemporary business environment,
technology is a vital factor that must be reckoned with. Lack of technology will result from absence of
research and inability to adopt modern techniques, thereby resulting into low productivity. Hence, there
is no gainsaying in the fact technology is one of the challenges in the growth of Nigerian small and
medium enterprises.

The significance of finance in small and medium enterprises development is well established
and generally, accepted, successive governments over the years have implemented various financing
arrangements at the micro level to assist small and medium entrepreneurs.Nigerian is blessed with vast
natural, human and material resources, which implies that she has great potential for emergence of a
vibrant industrial sector, particularly in small and medium enterprises.The role of small and medium
enterprises in the technological and industrial development of any nation justifies the need for greater
attention to this sector. The foundation of growth in developed countries of the world is usually
attributed to the contribution of the small and medium enterprises.

Furthermore, successive administrations have adopted various policy measures aimed at
stimulating, sustaining and supporting entrepreneurship, development in small and medium enterprises.
The success of these measures will be dependent on the presence of some key factors such as
technology, financial control, proper planning and productivity of labour force. All these factors attest
to the fact that creation of enabling environment and effective management will assist in the growth
and development of small and medium enterprises.Relating the study conducted by Lawal (2011) to
the one conducted by Okpetu (2002) it therefore follows that for SMEs irrespective of the nature of
their business ideology, key success factors such as proper planning, good financial control,
technology, sustainable improved employee productivity are germane to success of the organizations
whether such SMEs are with international presence or only domesticated in Nigeria.

In a similar study conducted by Ojodu (2005) on SMEs as a sustainable development strategy
in Nigeria, it was discovered that majority of this respondents see their businesses (SMEs) as a way out
of endless employment meaning SMEs is a singular and unmatched strategy of combating
underdevelopment occasioned by the menace of unemployment with attendant predicament associated
with it. Considering the above reviewed empirical studies, SMEs no doubt is an indispensable factor to
ensure sustainable growth and development in an economy characterized by incessant kidnapping,
political thuggery, robbery and other socio vices brought about by unemployment. However, SMEs
will not record speedy development even to going international if major success factors such as
technology application, proper planning, adequate finance, good infrastructures among others are not
provided as at when needed as supported by Okpetu (2002).

3.1 Women Entrepreneur and Employment Generation

The establishment of small businesses by women entrepreneurs provides economic stability and a
better distribution of economic activities (Nieuwenhuizen, 2003). Women entrepreneurs are suppliers

119



European Journal of Social Sciences — Volume 52, Issue 1 May (2016)

of employment and creators of work opportunities, innovators and initiators. According to Thurik and
Wennekers, (2001) small businesses are both a means of entrepreneurship and a source of employment
and income. The SMMEs owned by women entrepreneurs play a significant role in the South African
economy by improving welfare, alleviating poverty, and also is a source of wealth and employment
creation (Mandipaka, 2014).However, the assumption that credit facilities for women from micro-
finance institutions lead to woman empowerment has been a controversial issue. However, empirical
evidence from Mayoux (1999), Taha (2012) and Awojobi(2013) subscribed to the affirmative of
micro-credits impacting women positively. Few studies have examined the women participatory
technique in micro-finance programmes, but they did not elaborate on women’s empowerment
(Mayoux 2000). Other studies lay emphasis on loans and savings (Mayoux, 1999). Some scholars have
investigated the impact of women’s participation in micro-finance programmes (Mayoux 1998).
Recent studies have been on the reason why women are leaving micro-finance programmes (Mayoux
(1999). This may have been as a result of the profit motives and exploitation of women by some of the
micro-finance institutions.The process of entrepreneurship activity reducing unemployment situation in
the economy is termed “Schumpeter effect”. Garofoli (1994) and Audretsch and Fritsch (1994) in their
separate studies found that unemployment is negatively related to new-firm startups, that is, as new
businesses are established employability is stimulated and unemployment reduces substantially. In the
same vein, Lucas (1978) and Jovanovic (1982) note that high unemployment in the society is
associated with a low degree of entrepreneurial activities, that is, where propensity to set up enterprises
is low; the rate of unemployment would be very high. The implication of the above assertions is that
those who are unemployed tend to remain so because they possess lower endowments of human capital
and entrepreneurial talents required to start and sustain new firms to keep them going. A low rate of
entrepreneurship culture and skills in any society may be a consequence of the low economic growth,
which also reflects higher levels of unemployment(Audretsch, 1995, Oladele, Akeke &Oladunjoye,
2011).On employment generation by women entrepreneurs, Sadrul, Sayeed and Yinus (2009)find
evidence that women entrepreneurs generate employment for more female than male in Bangladesh. In
another study, Awojobi (2014) asserted that empowerment of women through micro-financing in
Nigeria increase women income and generate employment, while most of such women are traders.

4.0 Conclusion and Recommendation

The above clearly establishes the glaring facts that women entrepreneurs contribute immensely to the
growth and development of any economy and have alleviated poverties, created job opportunities and
even added to the gross domestic products in Nigeria. Though women entrepreneurship is a vital part
of economic development, it has remained an untapped area by successive governments within the
Nigerian polity. While the performance of women entrepreneurs in their businesses has become an
important area of recent political and academic debate, there is unfortunately no policy enacted by the
government to give them the necessary backings. It is recommended that government should enact the
enabling laws to save-guard the hardworking women and give adequate flesh to their skeletal efforts to
continue to cater for the their families.
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