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ABSTRACT 

New Media and HIV/AIDS 
Awareness among Married Women 

By 
1 Angie Osarieme lgbinoba 
2 Emmanuel Olagunju Amoo 

:I Kehinde Opeyemi Oyesomi 

/Is the WUI'e of" access to inj(Jrmution on diseuses und 
hea/thcore is heing aided mJ!id(v h)' the ne11' media, the 
increasing exposure to sexuality thmugh the same media has 
mode rC'producliJ•e hat!th issues of fJ/Ih/ic discourse' in 
conlemtJorwy limes. 0Fa 1.1 million Nigaiuns are /ivin,!!, with 
I /IV in 20 I 0 out of \t'hir..:h 1.7 million w·C' ll'ornen am/3(>0.000 
children: the pmportion living with /1//)S in suh-Solwmn 
.1(/i·icu has increased frC'memlous(J ' lwfii'!'C'rl 200 I and 2009 
C0111fJured to other adl'Wlced regions of the JFor/d(lJN/\IDS, 

20 I 0 ). 1' his s/u(~J' I haC' jim' e.wminC'd I he impact ofnnr media 
on the 111/ !AIIJS preJ•u/ence a11wn,!!, 1rwrried women. 'J'hree 
data sets of .Nf)/1.\' of I 1) 1) 1). 2001 and 200X were used in 
conjunction with a primwy sun•ey orguni::.etl among 122 
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New Media and HIVIAIDS Awareness among_ Married Women 

rundomly selected llwrried II'OIIIen in the / ldo-Odo font! 

,l!,OI'amnenl to 11wke IIJl/or the pu11city o/ injiJnrwt ion on new 
mnliu in theN I )//S dot a. There ureji)/(r :ono/ districts in A do­

Odo. These are: ,\'ango, 0/a, ; ldo-Odo. lghe.w. '/'hmugh random 

SOII'IJJI ing, Otu IFos selected /j11 comlllllnity 1vus rundom~y 

selected in 0/o T lw j}(}fJ/1/ution .for this s/uc~y comprised 
1/WI'I'ic:d lt'OIIWJJ wul uho1·e in /j11 collllllllnily in .1/do-Odo 0/u 
!.out! ( iol '<'l'rii!H'nl. Fmm Ul'uiluhle record in the l.ocul 

( iol't'J'IIIIIelll. there ure 2.440 11/tii'J'ied II 'OIIICII in lj11 

coJmn11nilr um/5'Yt~ o/lhis J'OfJitlulion ( 122) II 'US 11sed as .wllnple 
si::.e. I Je.\·aiJJ!il'e sluli.1lics und 1111/flijJ/e regress ion unu~)'sis were 
eJnjJ/o}'edjiJJ· datu anu!)•sis. '/'he res11ll stunt's that Ul1 'w ·eness 

rule o/'1111 ' 1/1 ff)S or their 17/ode o/lmnsmission is uhol'c: XO 
fh'Jn'nl. Nolll'ilhslunding. lllllfliple .\eXIIul j)(ll'lnershifJ is 
fJ/'el'tt!enl in tl1e .\!lid)' locutions. Ne 11· I!JCdio j(tcilities like 

.face /)()ok. .\ k1 '/ JC', el c ((('(' ne,l!,al i ve ~)' u Jl(/ sf at is/ ico 1/y ins i,l!,n ificu nl 
to tnl'on'ness uho111 Ill/ ' /:1 ff)S c .-vu/11e .> 5%). /he sfi{(~J' 

recommends !hut u/1 stukeholder.\·-J'Urliculorly the mediu 

indlls/J'\'- Iuke c ncerted iniliutives lolt'urds susluinuh!e . " 
del'efOJJJnenl o/llw UJIIflllJ .wc/1 us lmnslating the knOlvfedge of 
II II · >I I f)S i 111 o i Is reduct ion u nd/or 1 Jre I'L' nl ion. 

Keywords: Clctssicul !lfediu. Ill/ ' 1/1 1/JS, !tlurried II 'OII1en. 
Mediu indiiSII) ', lV£'11' !tlediu 

Bad{ground to the Study 

Cilohally. :14 million people were living with II IV in 20 II with 
2.5 tnillions ol' new inkctions including 3.10.000 million 
children (WIIO. liNAIDS & liNICI ·: F. 2012) . About 1.7 
million people died ol' AIDS in 2011 alone and almost 7.000 
people arc ini'cctcd while ],1)50 more people arc on daily 
antirdroviral therapy (lJNAIDS & WIIO. 2012). Over 3.3 
million Nigerians arc living witi!IIIV in 2010 out ol'which 1.7 
million are women and :160.000 children (liNAIDS. 20 I 0). South 
Al'rica has about 5.(J million ol' her population living with lilY. 
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out ol· which 3.3 million <tre women <llld 330.000 childn:n 
(lJN/\II)S_ 2010). (lencral observation rcvc;tlcd that the 
prorortion living with ;\II)S ir1 sub-Saharan /\!'rica increased 
tremendously bet ween 200 I ;md 200l) compared to other 
wlv<ttlccd regions o l't he world (lIN;\ II )S. 20 I 0) and the trend has 
not been visibly changed till date. 

Over 12.2 rnillion women wmldwidc have been 
inkctcd with Ill V since the start or tile epidemic 
and won1en account l(>r 42<X> ol.thc 30.CJ million 
adults now living with · 111 V. lketlliSC or the 
pmticular Vttlncrttbility oJ' WOmCIL the risk oJ' 
women contracting Ill V is rising worldwide. 
Although these ligures arc increasing in 
inJustriali:;.ed and developing countries. in sub 
Sahttran /\!'rica there lire already 6 women with 
IIIV l(>r every 5 lllCil. with close to I(Hrr-lillhs or 
<til irii'cctcd women beir1g i\ l'rican. 

World llc;tlth Org<llli/.ation (2000). 

Precisely. ;\IDS victims nun1hered 23.5 million in sub-Saharan 
;\!'rica against 4 million ttnd 1.4milliotl and 53.000 in South ;md 
South-l ·: ast Asia. North America and the Occanitt respectively 
(WIIO. liN/\IJ)S & l/NICI·T. 2012). As Wheeler (2005) 
observes. the low level ol' response to IIIV/;\I])S prevention 
among certttin popuhttiotls is indicative ol'a rapid increase in the 
spread ol'the disease within those poptrLrtions. 

The media industry is identilied with the tmdition;tl role ol' 
enlightening ir1di\ idu;tls 011 topicalm;rtters especially those that 
bonkr on health issues such as Ill VI!\ IDS. l·:volving media 
mess<Jges on disettses and healtilcare. coupled with 
interventions !'rom hclllth organi:;.ations and the government. 
haw made reproductive healthcarc a public discourse in 
contemporary society. 

llcll\.:c. activities centered on tilL' ;rwttr-cness <llld prevention ol' 
IIIV/;\II)S ought to IK· part ol'thc established socittl order in 
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virtu;tlly every society. especi;tlly the developing n;1tions. There 
arc several studies that investigate the <tV<tilability or I Iuman 
Immunodeficiency Virus/ ;\cq u ired lmtmtnc I k liciency 
Syndrome (IIIV/;\IDS) inl'onnation as well as the 
adequacy ol'communication on IIIV /;\II)S in African nations 
. It is no! enough having just !l1e elementary knowledge or 
IIIV/;\II)S <tnd its mock ol' tr;msmission: it is more 
sunicicn! h;tving a goodknowledge ol· IIIV/;\II)S prevention 
strategies as well in order to markedly reduce the 
popuhttions that contact the patldcmic across the globe. 

Ohjcdivcs oft he Study 

This study is undcrt<tketJ!o: 

I. ;\sccrl<tin access to new media<tmong married women. 
2. In vest igalc uses or new med i<t among married women. 
]. lklcrmint..: the significance of nt..:W media tn 

IIIV/;\II>S awareness <tnd/or prevention among 
married wonten. 

Hcscarch Questions 

I. Do married women access the new media? 
2. Whalllre the uses ol'new media ;unong married women? 
l. Are the 11ew tnedi<t signific<tnl in IIIV/;\IDS awareness 

and/or prevent ion among married womt..:n '! 

Thcm·ctical FntmC\\'or·k 

Media rel<tlions must be an intcgr;tl part or any awareness 
campaign. M<tss medi<t ch<tnnels arc parlicul<trly useful l(>r 
national imp<tcl (White). Wheeler (2005. p.27) perceives the 
radio as "the most important source or inl(mnation on 
IIIV/;\IDS". The new media.juslas the classical media, provide 
inl(mnalion lh<tl is essential ror the alleviation or problems that 
lend to threaten the sustainllble development or any nation's 
economy. Severin <111d Tank<trd (I (>92) point this l ~tcl as part or 
the protniscs lll<tss comnlllllicalioll oiTcrs. "We arc living i11 
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an ever-changing new media environment in which people and 
meditt interttd and influence ettch other in various and prof(nmd 
ways" (CliO, 2009: I) . 

Th~.: Medi <l D~.:p~.: ndency Theory is the theoretical rrttmework 
upon which this study is ;mchored . This theory associated with 
Sandra naii -Rokcac h and Melvin lkFicur. the propounders or 
the concept in I l)76 . II is sometimes rekrred to as th~.: Media 
System Dependency ( M SD) theory or the I kpcndcncy theory. 
Whttt rema ins tt rundamentttl <tspecl of' the Media I kpendency 
Th~.:ory is that there tt re tcndenci~.:s l(>r the importance or the media 
to experience rcmarkttblc growth in the lif'e of' <111 individual or 
group ol ' individ utt ls that become more dependent on same (i.e. 
the meditt) l(>r the gratilicttlion ol · needs. In corroboration, the 
Meditt lkpendency Theory is acknowledged with the statement 
that the more de pendent an individuttl is on the medi<l l(>r httving 
his or her needs f'ulfillcd, the 111ore itnporlttnt the media will 
be to that person (1\semah. 20 II: H;dl- Rokeach & l)d'lcur, 
ll)7(>). 

It is evident, f'rom the results of' this study. lh<tl both the new 
media and classi cal m~.:dia arc indispensable tools of' 
IIIV /1\IDS <Jwa reness cre;Jtion and inf'ormation 
disscmimt ion. In thi s regard. one can pull(>rwttrd the <trgument 
that wh ich ~.:vcr media- new or ci;Jssical - i nd i v id uttls, f'or i nslancc 
married wome n, decide lo incre;1se their dependency on l(>r 
their 111.:eds (<IS they a lh~cl the susi<Jin<Jhlc development of' the 
nation) to be f'ullillcd. such media is aulomatic;dly accorded 
increased imporla tlce in their everyday living . 

Methods 

The research methods explored dttttt f'rom the Nigerian 
lkmogr<lphic llc;dth Smvcy (NI )liS) ol' I l)<)l), 200l and 200X 
tbta sets lo tt n<dyses qu;Jntii<Iti\e inf'orm;Jtion on meditt 
inf(mnat ion on married women ;1cross the purposively selected 
regions o f' Nigeria as guided by the available data sci. Variables 
or interests were sorted <!cross the lhr~.:e data sets and merged 
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into a single lilc. 

llowever. due to paucity of information on new media in NDIIS 
data. another questionnaire on IIIV//\II)S awareness was also 
conducted among 122 r:111domly selected nwrried women in 1\do­
Odo/Ota I .oc;d GoverrlnH.:nt. tl1crc arc four :t.ot1al districts. 
These arc: San go. ( )ta. /\do-( )do. lgbes;1. Through random 
sampling. ( )t;l w;1s selected. lju comnlltnity w;1s randomly 
selected in Ot;1. The popul;1tion for this study comprised married 
women and above in lju conllllLinity in /\do -Odo Ota I .ocal 
()overnment. h·om <IV<Iil<lhlc record in the I .ocd ()ovcrnmenL 
there arc 2.440 tnarried women i11 ljul'Oilllllllllity <IIlli 5'% ol'this 
population ( 122) was used as S<lmple si1e. 

In both data. t;1rgcted cases were those related to married women. 
Over;dL about 2:1.1>:12 women lidl into this c:1tcgory from the 
NDIIS d;1ta while only 122 m<trried women were covered in the 
survey. One model W<IS l(mnul;llcd to test the signi lieant 
inlluence ol' new and classic;d tncdia on Ill VI !\I I)S aw<trcncss. 
The dcpcndc11t vari;1ble is IIIV//\II)S awareness while the 
independent arc the new and classical media devices and 
socio-denwgr<lphic characteristics of respondents such as age. 
usual place ol' residence. educational <lllainment and recent 
sexual activity. Dat<l were an;dy;nl using a combination of 
desc ri pt i vc and multi pic regression an;d y sis. 

Results and Discussion 

The demographic ch:lr<tcteristics ol'the respondents arc presented 
in table I. The mean age oft he married women in the three years 
surveyed is :1 I years. The proportion ol' respondents in age 
group 2)-J<) years :1re relatively more tktn hall' of the tot;d 
married women across the three years (55.(>1Xl in I 1N9. 52.4% 
in 2001 and 'i1(>% in 200X) as indic1tcd in Table I. The 
least proportions were l'ound :1mong the age group 40-4<) 
averagely at 21.1% across the yc<trs ol' survey (Table I). The 
result rcvc;ded th<lt more nLllnbn of rn:trried women was 
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enumera ted in the rural ;trcas th;tn in the mban across the three 
smvcys. The rural proportions revealed (J 1J.4%. (J.1.7% and 72.5% 
ror I <J <J9. 200:1 and 2008 respectively ;tnd the urb;m proportions 
show 10.6%. ](J.:l% and 27.8% in the same order (Table I). 
Besides, the rural pattern shows increasing order while the 
opposi te holds I(Jr the urban centers. 

In terms o f' cduc;tlional all;tillntent. higher proportions or 
women arc with no cducttion. The result revealed that 5:1.1%. 
52.2% and 51 .:1% ;trc not educated in the years considered 
compared to 5. :1% in I 1)99. 5.0% in 2001 and 6.:1% in 2008 
reported f(Jr hi gher education ;ts shown in Utblc I. llowcvcr. as 
the proportion without cducttion decreases as the years 
increases higher education gained ntomcntum as the year 
progresses l'rom I<)<)<) to 2008. Those who had primary and 
secondary education ;ll'l' 41.(J%. 42.8% and 42.4% in I <)<)<J. 20()] 
and 2008 respectively. The chtt;t ;tlso shows that the proportion or 
women who had up to two children were 28.(J%, 2(J.5% and 
26 . 1% in I<)<) <) , 200] and 2008 respectively . Women in 1.ero parity 
range f'ro m 1).8 to X.X% respectively. llnemploymcnt among 
the women sampled decreased !'rom 4(J. 2% in I <)<)<) to :12.8% 
in 200.1 and .l0.(J% in 2008 (Table I). Occupation was 
regrou ped into cleric;tl ;md services. l~mnin):.!.. lll;lllU<tl.iohs and 
unemp loy ed . The result or the ;tnalysis revealed that ;tbout one­
third o r the women sampled arc unemployed or work as domestic 
assistants . The proportion however witnessed a progressive 
reduction rrom 45.9 percent in I<)<)<) to ]0.5 percent in 2008. The 
proport ion in clerical and services occupation that was :l<J . I 
percent in I<)<)<) incrc<tscd to 42.<) pncent in 200] ;md 
thcreaf'tc r declined to .JlJ.6 percent. 1:anning ;tlso increased 
tremenuo usly !'rom 11.4 in I <)<)l) to I<).<) percent in 2008 . 
Improvement in these sectors could he traced to women 
empowerme nt initi;ttives embarked upon by vartous 
governments 
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Table I. l>emographil' profiles of married mothers (I ()99, 

2003 and 200X) 

l Varia hles/Yenr I')')'! 2001 2008 I Gender Nu %. Nu 'Yo Nu % 
Female 5,808 100.0 5,157 100.0 23,'154 100.0 
Age uf Respondents 
Less 24 years 1,'171 25.4 1,310 25.4 5,773 24.1 

25-3'1 years J,22X 55.<> 2,70 I 52.4 12,921 53.'1 
40-49 years 1,109 I<J.I 1,14(> 22.2 (>,260 22.0 
Mean Age Mean age 30.5 Mean age 31.0 Mean age 31.1 
Usual l'lal·e of J{esidence 
Urban 1,775 30.6 
Rural 

1,870 36.3 6,586 27.5 

Highest ~:ducation:tl level 4,0.13 (>9.4 3,2X7 63.7 17,368 72.5 
No Education 3,082 53.1 

Primary Education I ,2<J7 22.3 1,178 22.8 5,110 21.3 

Secondary Education 1,11 11 1'1.:1 1,02'1 20.0 5,053 21.1 
Tertiary I ;ducat ion 310 5.3 2;i)l!l S:.tl.2 ltl;;.!Nll fOJ 
Religion 
Christianity 2,553 44.2 2073 40.1 23310 '17.4 

Islam 3,12'1 53.'1 2'180 57.X 465 1.9 

Traditionalist & Others 126 2.2 104 2.0 179 0.7 

llusbnnd's Occupation 
I,IJ'I7 34.4 :l2 0.(> 9,379 39.2 Clerical & Services 

Fanning 2,542 43.X 2,002 38.8 10,82'1 45.2 

Manual Jobs 1,041 17.9 I,X% 36.X 3,443 14.4 

No Response 22H 3.9 1,227 2J.H 303 1.3 

Respondent's ()ccu1111tion 
lJ nemployc<VOomcst ics 2,66(> 45.9 1,723 33.4 7,299 30.5 

Clerical & Services 2,099 36.1 2,212 42.9 9,486 3'1.6 

Farming 6M 11.4 XIX 15.'1 4,767 19.9 

Manual Jobs 325 5.6 404 7.X 2,275 '1.5 
No Response 54 0.4 127 0.5 
Ilusbund Desire for murc 
children 
Both want same 1,360 44.5 1,23X 37.1 541)(, 35.5 
llusbaml wants n1orc ?til 24.3 I,OX7 32.5 45<)0 29.6 

llushand wants !ewer 103 J.4 IIX 3.5 4X(> :u 
DK X 50 27.X XIJ7 26.'1 4<)30 31.8 

Total 3,054 100.0 3,340 100.0 15,502 100.0 
Children t•:ver Born 
Zero Parity 571 11.X 504 IJ.X 2,115 X.X 
1- 2 Children 1,661 28.6 I ,3(>5 26.5 6,252 26.1 
3-4 Children I ,52'1 26.3 1,1'14 23.2 6,123 25.6 
5-6 Children 1,049 18.1 919 17.8 4,534 IX.9 
7 Children and above 'IIJX 17.2 1,175 22.8 4,930 20.6 
TOTAL 5,XOH 100.0 5,157 100.0 23,954 100.0 

Soun:c: Computed frum NUllS 1'1'1'1, 2001 &. 200X 
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ltl;t!~ fl!J1 

2:1310 97.4 

465 1.9 
179 0.7 

9,379 39.2 
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3,443 14.4 
303 1.3 

7,299 30.5 
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4,767 19.9 
2,275 9.5 
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4X(, 3.1 
4'>30 31.K 
15,502 100.0 

2,115 H.H 

6,252 26.1 
6,123 25.6 
4,534 IK.9 
4,930 20.6 
23,954 100.0 
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New Media and Classical Media: M(.•asurcs against 
HIV/AIDS Infections 

Ass~:ssment oflh~: media r~:v~:alcd that only newspaper. television 
and radio wen: caplmcd in the ()(IS data sd analy:t.ed. Thcs~: arc 
classilicd as classical media due to advert of new forms of 
media devices due to advanced technology. The assessment 
revealed that about half of the respondents have access and 
received infi.>rmation on IIIV//\IDS on radio across the 
years studied. !\bout one out o fevcry five respondents had access 
to newspapers in 11) 1)9 and 200] but the proportion relatively 
reduced by 4.2 percent in 200X. Similar patterns were observed 
among the proportion thai watches television or listens to radio 
across the lhre~: years studied where lh~: proportion redu~:ed at 
least by 5 .2 and 8.] percent respectively. The reason f(Jr the 
above revelation could be traceable lo the incursion of new 
modern means of communication (new media) such as 
internet. f~tcdlOok. skyp~:.lwitler.mohilc phones. etc. Relatively. 
about nine out of every len respondents have heard about 
IIIV/1\II)S and can indicate ways of its transmission. 
The finding is not in tandem with numbers that have been tested 
forcither IIIV/1\II)S orotherSTDS. 

The information on rcspond~:nls ' recent sexual activity 
revealed that 57.] and 60.X percent of respondents arc sexual 
active in 2003 and 200X r~:spectivcly (Table 2) . ]6.2 and ]].4 

percent practiced abstinence or were in their postpartum 
absti nen~:e in I he s:un~: yea1's respectively. The pro port ions that 
had never had intercourse in the (J months were only 6.5 percent in 
2003 and 5 .1) p~:rccnl in 200X as shown in Table 2. Among the 
ama:t.ing revelation in the study is that larger proportions of· the 
women were not using any form of fitmily planning were 78.3. 
83.2 and ~n.9 percent in I1N 1J. 200] <tnd 200X respectively as 
shown in ' l~tblc 2. Til~: analysis also indicat~:d that among thos~: 
that have intercourse in the last 12 months. 9.7 percent and 8.5 
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percent had sex with partners other than their husbands. I >cspitc 
the increase in awareness concem i ng Ill VI;\ IDS and i Is modes of 
transmission, about <)4. 1), 95.:1 and 94.4 percent were not using 
condom or other limn of protection in their sexual relationships 
with their sex partners. Besides, :14.5 ~111d 26.X p~:rccnl 
conlirmed not using condom in the last sexual experience (sec 
Tabk2). 

Table 3 presents the result of the analysis or the primary data 
on respondents' accessibility to various new n1cdia devices. 
Respondents were asked to indicate their major and regular 
medium of in l(mllal ion among several communication dcv ices. 
The result revc~dcd that2X.7 percent ofthc respondents still have 
the tdcvision, radio and newspaper as thci r major media. ( )nc out 
of every I(Hir respondents considered mobile phone (i.e. 
GSM) as their major l(mn of source of information on 
1-IIV/AIDS. About 11. 1) and 14.X percent indicated video, 
l~1cebook as their major means of receiving such information. 
Only 7.4 percent indicated cable network or satellite as their 
major means or inl(mnation, I 0.7 uses and accesses e-mail lc>1· 
such information regul<trly as indicated in Table 1. The 
awareness of IIIV/AIDS and its modes of transmission arc 
thus wholesome though it is at variance with the observed 
sexual behaviour <\nHmg the target population. Approxinwtcly 
over XO percent or the sampled rcspomknts have knowledge 
about IIIV/AII>S compared to 17.2 percent that have no 
knowledge but the number thai uses any l(mn or prc\·cntion is 
abysmally low. Various causes or IIIV/AII>S idcntilicd arc 
blood transfusion, sexual intercourse, mosquito's bites , 
hereditary (mother-child transfusion), etc as indicated in 
Table 3. 
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. ---------- ---------·----· --.. --------~--
M cdi11 I WY 2003 200H l 

wspnpcr Nu %, Nu _____ · _':.::X'--1--.:._N.:_" __ __:_'X::.__Jo 

No /.YYJ 75.1 2'NI 75.1 
Yes 

Totul 

Watch TV 

No 

Yes 

Total 

J,istcn to Radio 

IJ94 

I,YH5 

232Y 

1615 

3.9~~ 

No !<;54 

Yes 232~ 

'!(>tal J,97H 

Ever llcnrd of AIJ)S 

No W7 

Yes .U'!I 

'Iota! .J,WX 

Cun healthy person h:tvl~ A IUS'! 

No 564 

Yes 2135 

DK l>X7 
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The pnmary datu indicated the precautionary being 
exercised by respondents to reduce their exposure to the risk 
oriJIV/;\I()S. Thcseare observed to l'ollow similar patterns 
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with their knowledge. Prominent among the suggested 
precautionary meaSUrL'S tow;11·ds the reduction or the deadly 
clise;tse arc: ;tvoiding multipk sexual partnership (2X .71Ytl ), usage 
of condom (.10.1%), avoiding blood transrusion especially rrom 
unconfirmed sources/donors (23 .X%) and abstinence (7.4%). 
About 1).X rercenl suggested relying on l~tle. In the same vein, 
respondents suggested the f(lllowing as options li.lr limiting the 
spread of' lilY/AIDS in Nigeria. These opinions indude: 
avoiding multiple sexual partnership (I 1).7%), usage or 
condom (.'4.4%), avoiding blood transfusion especially rrom 
unconfirmed sources/donors (X.2%) and abstinence (21.3%). 
About 16.4 percent suggested hoping to the l:ttc (Sec Table 3 ). 

Table 3: Aw~u·cness and Cautiuns against Ill VI A I US 

Variables No o/cl Variablt's No % 
Aware of IIIV/AIIJS II ad '"' in the last si• month 
Yes 101 H2.H Yl~S H3 6H.O 

No 21 17.2 No 39 32.0 

Total 122 100.0 ........ 122 100.0 

M£dium of Knowlcd~c Caus"s of IIIV/AIIJS 
SMS/<lSM 30 24.h Mosquitoes hiles 25 20.5 

Facebook/Sk ypc, etc 17 U.9 Scxunl lnh:rcnursc 39 32.0 
Cablc!Satcllitc <) 7.4 IJiond translil!-iion 21 17.2 

E-mail 13 10.7 llcreditary 14 il.5 

Video/Drama IH 14.X Other causes 23 IH.9 

Radiofi'V & Others 35 2X.7 Tolnl 122 100.0 

li>llll 122 100.0 

Hcnrd of someone with ll:od su with oth"r J>artncr in 
IUV/AIJ)S in Jasl 12 months l:ost 6 months 

Yes HI M>.4 Yes 3) 42 

No 41 1:\.(1 Nu X 'I 73.0 

·n.tul 122 100.0 ·n.tnl 122 100.0 

~:JTort to J>rcvcnt Ill VI A I US Way to n•chccc IIIV/AIUS 

Usc Mosquito net 9 7.4 Avoid Multiple sexual 24 19.7 
partnership 

Usc Condom 37 30.3 Usc Condom 42 34.4 

Single sexual partner 35 2H.7 Avoid lllomltransllosion 10 H.2 
Avoid IJiood transfusion 29 2:1.X Ahstincnl:c 26 21.3 

Nothing 12 9.X l,ray/Do nuthin~ 20 16.4 

'J'olol 
Source: ~'icld Survey, 2011 
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Regression Analysis l>emonstnating Accessibility of 
l~espomlents to New and Classical Media and Exposure to 
the Risli of I IIV /AIDS 

The model li.mnulatL·d was tested with the two data sets i.e . 
the NDIIS and a primary data gathered among the married 
women in the purposively selected stale. Similar 
independent variables or inll'resl were considered in the two 
scenarios. llowever. the new media devices were added to the 
classical media in the NDIIS data to ascertain the inlluence of" 
the new media on awareness or IIIV//\IDS as well the 
precautionary sexual activities among the largd population. The 
analysis revealed thatallage categories and education levels arc 
positively associated with awareness or Ill VI!\ IDS. llowcver. 
among the age categories. ages 10-14 years and 15-19 years arc 
not statistically signilicanl to awareness. It also rcveakd 
that l~tck or edueat ion is not statist ica II y sign i licant related to 
awareness or IIIV//\IDS both at the national and local level as 
demonstrated by higher P-valuc 5'X) Cl;tblc 4) 

Among the spccilic new media covered. satellite and cable show 
signilicant positive relationship with awareness or IIIV/1\IDS . 
The beta cocl"lic ienl or mobile phone indicated positive 
correlation ( 0.014) hut with p-value higher than 5 
percent. It is however ama:t.ing lhall;tcehook. skype, twitter, 
etc arc negatively and statistically insignilicant to awareness 
ahoul IIIV//\II>S (sec Table 4). The authors believe this 
revelation to be true because the medium is highly related to 
lovc/l"riendly connection avenues rather than medium where 
the reality or IIIV//\IDS can he contmunicalcd. These new 
media (i.e. l;tcehook. skype, twitter. etc) have been abysmally 
abused round the globe and arc incomparable with cable, satellite 
or TV where ol"licial inli.mnation is disseminated. In the same 
vein, while radio and TV arc positively and statistically related · to 
Ill VI !\IDS awareness, access to ncwsp:tpcr demonstrated 
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negative relationship with awareness or the diseases . This 
could be associated with the proportions that actually have 
access to newsp~IPLT (less than 25 percent ~1cross the 1999. 200] 
and 200X N I )liS data set (Table 4 ). 

The usual place or residence was considered vital in awareness 
regarding social epidemic such ~1s IIIV//\I()S. Rural residence 
is as expected negatively related to awareness about 
l-IIV//\I()S although not statistically signilicant. In gencr~d. 
respondents in urban are<Is have high tendency to access both 
classical media and new media; they sl~llld to be more 
informed than the rural populace. lksides. level oreducation is 
increasingly high in urban areas compared to the rural areas in 
Nigeria (like other developing nations round the world). 
T'he analysis rcvc~ded that sexual activity among the 
respondents has no signilicanl relationship with IIIV//\I()S 
awareness in the classical media era (sec Table 4 ). llowever. 
the advent or new media has excrtt:d a proround inlluence 
on respondents' sexual activity. The result or the analysis 
revealed that awareness about Ill VI i\li)S has negative 
relationship with sexual activity among the respondents who 
have access to the new media. 

~ 
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Table 4. H.cf.?,rcssion Analysis illustrating the influence of 
New and Classical Media onawarenessahoutlllVIAIDS 

New Media and Awareness of IIIV/AII>S Classical Media and Awareness ofHIV/AI DS 

Variables lie Ia Sig Variables II eta Si 

(Constant) 0.456 .000 (Constant) 0.241 .000 

Age Group Age Group 

Less 25 years .259 .005 Less 25 years .336 .000 

25-29 years .:>m .026 25 - 29 years .381 .000 

30-34 years .:121 .077 30 - 34 years .400 .000 

35-39 years .22X .1 16 35 - 39 years .358 .000 

40 and above .. ll'l .02.l 40 & above .4'12 .000 

Educational Allainmcnt Educational AUainmcnt 

No Schooling .02(> .632 No Schooling -.472 .106 

Primary Education .274 .00 1 Primary Education .186 .000 

Higher Education .515 .000 Sccund:try Education .304 .000 

Tertiary Education . 162 .000 

New Media 
GSM/SMS .014 .H69 Classical Media 

Facebook/Sk ype -.007 .916 Access News paper -.002 .682 

Cab1c/Satellitc .522 .000 Act:css Hadio .Oll2 .000 

TV /Radio & Others Ah<• .000 Access TV & Others .027 .000 

Sexual Activity Sexual Activity 

I lad sex in 6 months -.005 .972 Sex within (, months .001 .728 

!'lace of Residence l'lace of Residence 

Rural Area -.40] .154 Rural Residence -.041 .758 

Urban Area ,002 605 Urban Residence .057 .000 

R S<JUare - 79 ,h'Y., Adjusted R R S<1uarc -· IS'XI Adjusted It-square 

s., ..... e 7(>.2% 15% 
--= =- -----------------·---· 

Source: Field Survey 2013 

Conclusion and Recommendations 

The study concludes that awareness or I IIV I AIDS or its 
modes or transmission ts enormous among the studied 
population but the exposure to the risk or II IV I !\IDS 
through se;.;ual intercourse is <tppallingly high. Its findings 
provide l'urthcr evidence th<tt the classical media-radio in 
particular - lwve remained veritable tools for IIIVI/\IDS 
awan:ncss and thus sustainable development among individuals 
precisely married women in the country. It is thcrcl'orc 
observedthal the issues relating to IIIV//\IDS in the studied 
locations transcend awareness on the subject matter- Ill VI!\ IDS 
-but require concerted ellt>rls and initiatives that would help in 
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translating the knowledge or Ill V /!\IDS into its reduction and/or 
prevention . Based on findings in this study that revealed the 
negative relationsh ip and statistical ins ign ificance o r the new 
media (i .e. f~tccbook. skypc. twitter. ct cetera) concerning 
HIV/1\IDS awareness among married women. it is expedient 
that the mobi lc phone. sate IIi te and cable mcd ia be made 
affordable for purchase ~tnd/or subscription by all categories or 
the Nigerian public including married womc11 (whethe r rural or 
urban). The Nigerian media industry can ta ke better 
advantage or the n10bilc phone. satellite and cable media f(H· 
disseminating-brier and concise or com pre hensive- messages 
engendering sustainable dcvelopmcnL parti cularly in the health 
sectororthe nation's economy. 

Also, since all education categories arc posi ti ve ly related to 
knowledge about IIIV/AIDS. mass literacy can be encouraged 
among the respondents . 
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